TEACHING

ESSAY

STRATEGIES

MARK PENNINGTON

COMMON CORE
STATE
STANDARDS

! W N COMPREHENSIVE
| ESSAY
STRATEGIES
PROGRAM




Teaching Essay Strategies

Table of Contents

Sections Page Numbers

L INtrOdUCHION . ..ot 1-2

2. Learn How to Teach This Book in 10 Minutes...............c.cooeviiiiiiiiiiiinnn.. 3-6

3. Teaching Essay Strategies Sequence of Instruction...................cooooiiiini 7

4. Writing an Effective Body Paragraph: Writing Strategy Worksheets 1-10........ 8-17
5. Proving the Point: Types of Evidence: Writing Strategy Worksheets 11-18...... 18-26
6. Writing the Thesis Statement (or Claim): Writing Strategy Worksheets 19-26... 27-35
7
8
9

. Writing an Inviting Introduction: Writing Strategy Worksheets 27-34............ 36-53
. Writing a Convincing Conclusion: Writing Strategy Worksheets 35-42.......... 54-71
. Eight On-Demand Diagnostic Essay Assessments...........co.eveveneiiniinnennn. 72-84
10. Eight Essay Process Papers..........couivuiiiiiiiiiiiiiiiiieiei e 85-163
11. Essay Assessment RUDIICS. .........oooiiiiii e, 164-171
12. Writing Openers
Sentence ReVISIONS. .....o.iiuiitiii i 172-237
Rhetorical Stance Quick WIIteS..........oviiiiiiiii i 238-302
Writing Style Rules Sentence Openers.........o.vvveiiiiiieiiiiinnieneennannns 303-307
Transition Word and Phrase Openers.............c.ocooiiiiiiiiiiiiiniiinn.. 308
Appendices
A. Writing Resources for the Eight Writing Process Papers.................. 309
Revision Resources
Quality and Relevance of Evidence............................. 310-312
Writing Issues and Revision Tasks............................. 313
Grammatical Sentence Openers...........coevevieveninnin... 314-315

Editing Resources

Independent Spelling Editing ..................coooviiinnn. 316
Conventional Spelling Rules..................coii. 317
Mechanics Rules ..., 318

Irregular Verb.........oooiii 319



B. Essay Teaching Resources

Dissecting the Writing Prompt.................oooii 320
Sample Writing Prompts..........ccooiiiiiiiiiiiiiiii e, 321-324
How to Write an Effective Essay Prompt.............................. 325
Essay Organizational Options............covvieiiiiiiinieieininniannnn.. 326-327
Writing Domains (Genre) and Forms...................ooonl. 328

C. Essay Skill Worksheets

Thesis Statement/Claim Practice.................ooooiiiiiiii, 329-331
Writing Domains (Genre) and Forms Worksheets..................... 332-335
Numbering the ESsay........c..coiiiiiiiiiiiiiiiiiii 336-343
Identifying Types of Evidence..............cccoviiiiiiiiiiniiinn. 344-346
Identifying Introduction Strategies............c..ocovviieiiiiiiiiiann. 347-349
Identifying Conclusion Strategies...........c.ovviviirrieieneinninn... 350-352
CORBTENCE. ...ttt 353-354
L5 5LPP 355-356
Parallelism ... 357-358
Subjects and Predicates........c.ooiviiiiiiiiiiiii e 359-362
Sentence STUCTUTE. ....oouuiintt i, 363-366
Sentence Fragments..........c.ooiiiiiiiiiiiiii e 367-368
Run-On Sentences — .....ooveiiiiiiii i 369-370
Appendix C Essay Skill Worksheets Answers......................... 371-373
D. Essay e-Comments, Resources, and Download Link........................ 374-378
Quick Reference Guide.............cooiiiiiiiiiiii 379-392

Writing Posters including key instructional elements of the Teaching Essay Strategies program
can be printed from this site: http://penningtonpublishing.com/blog/writing/writing-posters/

Editing Marks

Writing Response Diacritical Marks
Essay Numerical Hierarchy

Essay Writing Rules

Limit Using “to-be” Verbs

First and Second Person Pronouns
Transitions

Essay Direction Words
Introduction Strategies

Conclusion Strategies

Types of Evidence for (4) and (5) Sentences
Writing Style



TEs Writing Process Essay S

T —=—s

(T

Step 1: Dissect the Writing Prompt

Directions

1. Carefully read the Writing Prompt and the definition of the key Essay Direction Word.
Writing Prompt

The purpose of an advertisement is to sell a product or a service. Unfortunately, some
advertisements can be less than truthful about their claims. Sometimes what is nof said is just as
important as what is said in advertising. Consumers can often avoid falling for false advertising
by carefully “reading between the lines.” Evaluate the claims of this advertisement.

Essay Direction Word

Evaluate means to make a judgment after careful observation.

2. Next, re-read the Writing Prompt and use the following symbols or color highlight to mark
the words that fit into these categories:

WHO, WHAT, HOW, DO

WHO Underline any words which identify the
audience or the role of the writer.

Circle any words which identify the topic,

context, or purpose of the writing task.

[HOW] Bracket any words which identify the writing
format or the resource text (including title and
author).

DO Box any words which identify key writing

direction words.

Now put the Writing Prompt into your own words.
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‘ ‘ Step 2: Interact with the Resource Text

Directions

1. Carefully read the resource text. As you read, “talk to the text” with the following prompts to
build comprehension.

2. Re-read the resource text, mark it up, and add margin notes to connect the reading to the
Writing Prompt.

Resource Text

“New Height” Advertisement in 1960s Comic Books Margin Notes

IGRO GROV

Eﬂnw Hﬂ“ EH“W! (Ladies tool)

=1 Could you use a few more inches in height?

=] Are you fed up with being called ‘shorty”, “Littie Man®
ll or aven ‘Hey you down there’,

r-.ﬂ NOW for the first time on the North American

e] continent we present NEW HEIGHT, a complete,

ISl illustrated step-by-step course showing how you

=] can actually increase your helght from two to six._

inches in a few short weeks.
No gadgets, strenucus exercise, appliances, drugs
or elevators - NEW HEIGHT is based on a Swiss/
English Scientific method which reactivates the
whole body. Here's PROOF;
“Before taking your NEW HEIGHT course |
was twa inches shorter than my girlfriend, now five
weaks later | am an [nch taller. She is thrilled.”
NEW HEIGHT is effective for sither sex, completely safe
and what's more every course comes with a written guaran-
tee that you will actually grow inches

taller, or your money cheerfully refunded.
You have nothing to loze. . . but your
shortness!

Spend a few minutes a day in the privacy
of your own room, fallowing our step-by-

step instructions and in only a few short
weeks vou will be amazed at your increase in height.

Listen to what ‘RT” of Toronto haed to say about our secret
method:

L.'L:I-L-'

At 43 years of age | have gained 3" in height. My am-
bition is to keep going until | reach the six feet mark.”
“Your NEW HEIGHT course is worth tan times your
cost. My fife has changed since | gained 44", ‘GE”
New York, NY.

“f gained a full inch the first 4 days™ says JFG of

LA, Calif. | have no hesitation in recommending

NEW HEIGHT to anyone who wants to be taller”,

Whether it be social success, love, sports, jobs or pleasure,
the 1all man always seems 10 get there first,

- NEW HEIGHT  DoptiV
=] ACT NOW| If you are worried about being short, act NOW ey e em':mn ot Corntls 1108
for 4 new youl Tallup instantly and permanently with our | vaou bet | want to be talleri - =
fully guaranteed NEW HEIGHT method. Don't hesitate v 3
another minute. Gain height. Be Taller NOW! eI halght. Enclosed ST.98 (maney
£ : [ # chack (allow 3 weok
Our course is priced at only $7.98, a modest sum in return it e S ol
for the happiness added tallness can bring you. »
Order now and we will rush our complete NEW HEIGHT
secrets in plain wrapper by first raturn post.
L * il Tt

ey !
MAIL THIS COUPON TODAY
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- Step 3: Brainstorm the Topic

Directions

Brainstorm the topic with information from your WHO, WHAT, HOW, DO writing prompt
dissection, the Resource Text, and your own prior knowledge. Write words and phrases inside
the Open Mind.
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% Step 4: Plan the Body Paragraphs

Directions

1. Using your WHO, WHAT, HOW, DO writing prompt dissection, write a one-sentence
(2) Claim. Don’t refer to the writing format, introduce evidence, or write a split (divided) claim.

(2) Claim

2. Organize the words and phrases brainstormed in the Open Mind in the appropriate boxes of
the “Fishbone” Pre-Write. Use a variety of evidence to describe your topic.

Types of Evidence: FE SCALE CC

= Fact means something actually said or done. Use quotes for direct or indirect quotations.

= Example is a subset typical of a category or group.

= Statistic is a numerical figure that represents evidence gained from scientific research.

= Comparison means to show how the subject is like something else in a meaningful way.

*  Quote from an Authority is something said by an expert on the subject.

= Logic means to use deductive (general to specific) or inductive (specific to general)
reasoning to prove a point.

= Experience used as evidence may be a commonly known event or an event of which
there is limited knowledge.

= Counterclaim/_ Counterargument—A counterclaim states an argument against your
point of view. The counterargument disproves the counterclaim.

(4) Reason #1 (4) Reason #2
I
(5) Support Evidence (5) Support Evidence
(2) Claim —» |
(3) Topic Sentence (3) Topic Sentence
I
(4) Reason #3 (4) Reason #4
I
(5) Support Evidence (5) Support Evidence
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Step 5: Draft

Introduction Directions: Write two or more (1) Introduction Strategies sentences to lead into
the (2) Claim, using transition words to connect as needed.

Introduction Strategies: DQ RAPS BC

= Definition-Sentences that explain the meaning of a key word that may be unfamiliar
to the reader or help to narrow the focus of the subject.

= Question to be Answered-A sentence worded as a question that asks either a question
needing no answer (rhetorical question) or a question to make the reader think of a
question that will be answered in the essay.

= Reference to Something Known in Common-Sentences that refer to a fact or idea
already known by most people, including your reader.

= Quote from an Authority-Sentences that quote an authority in the subject of the essay.
It must list the name of the authority.

= Preview of Topic Sentences-Sentences that list the subjects of each body paragraph
topic sentence in the order they appear in the essay.

= Startling Statement-Sentences that are designed to startle the reader with an emotional
response to help support the claim.

= Background-Sentences that briefly explain the setting or help your reader better
understand the claim.

= Controversial Statement-Sentences that interest the reader because many might
disagree with what is being said.

Body Paragraphs Directions: Use the graphic organizer to help you write two or more body
paragraphs. Each should include a (3) Topic Sentence and two or three (4) Reasons, each
supported by one or two sentences that offer (5) Support Evidence. These support evidence
sentences should include a variety of evidence.

Conclusion Directions: Write a thesis restatement that re-states the Writing Prompt. Then,
write two (6) Conclusion Strategies sentences, using transition words to connect as needed.
Leave your reader satisfied that you have completely responded to your (2) Claim. Do not add
any additional evidence to your conclusion.

Conclusion Strategies GQ SALE SC

Generalization-Sentences that make one of your specific points more general in focus.
Question for Further Study-Sentences that mention a related subject or question that is
beyond the focus of the essay.

Statement of Significance-Sentences that discuss the importance and relevance of the
proven claim.

Application-Sentences that apply the proven claim to another idea or issue.

Argument Limitations-Sentences that explain how or why your conclusions are limited.
Emphasis of Key Point-Sentences that mention and add importance to one of the points
of your essay.

Summary Statement-Sentences that list the main ideas and major details of the essay.
Call to Action- Sentences that challenge the reader to take a stand, make a difference, or

get involved.
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()
/V Step 6: Respond, Revise, Edit, and Publish

Directions
Respond

1. Students should exchange their completed rough drafts and Analytical Rubrics with a
response partner to receive objective feedback about the content and quality of their writing.

2. Using their partner’s Analytical Rubric, response partners first read the Writing Standards
for the Introduction Paragraph. Then, response partners write \ marks for each mastered
component in the Response  column.

3. Response partners follow the same procedures for Body Paragraphs #1 and #2, referencing
the Quality and Relevance of Evidence in Appendix A to complete these sections.

4. Next, response partners follow the same procedures for the Conclusion Paragraph.

5. Finally, response partners follow the same procedures for the Writing Standards components
in the Writing Style and Conventions section.

Revise

Writers review the components that did not receive \ marks in the Response v column of their
Analytical Rubric and add, delete, substitute, or rearrange to revise their rough draft. As each
component has been revised, writers place a \ mark in the Revision Checklist \ column.

Writers should reference the Quality and Relevance of Evidence, Writing Issues and Revision
Tasks, and Grammatical Sentence Openers resources in Appendix A to revise their rough
drafts. If hand-written, the revisions should be added on the rough draft itself. If word processed,
the revisions should be completed as Track Changes.

Edit

Appendix A provides four useful resources to help students edit their essays. The first editing
resource is the Independent Spelling Editing Chart. This resource will help students to
independently problem-solve spelling pattern errors before consulting a dictionary.

The second editing resource is the Conventional Spelling Rules. This concise list of rules and
examples is an excellent reference for difficult spellings that are not covered by the spelling
patterns of the other chart.

The third editing resource is the Mechanics Rules Chart. This brief list of mechanics rules and
examples covers the most common capitalization and punctuation rules.

The fourth editing resource is the Irregular Verbs Chart. This handy list of the most common
irregular verbs and their forms will help students correct subject-verb problems.

Publish

After editing, the writer completes the second draft, and the writer (or response partner) grades
that draft in the Formative Assessment column of the Analytical Rubric, using the 1-5 scale.
The writer then revises, with teacher guidance, and publishes the final draft.
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TEs Step 1: Dissect the Writing Prompt Guided Practice

WHO, WHAT, HOW, DO

WHO Underline any words which identify
the audience or the role of the
writer.

Circle any words which identify the
topic, context, or purpose of the
writing task.

[HOW] Bracket any words which

identify the writing format or the
resource text (including title and
author).

DO Box any words which identify key

writing direction words.

Writing Prompt

The purpose of an advertisement 1s to sell a
product or a service. Unfortunately, some
advertisements can be less than truthful about
their claims. Sometimes what is nof said 1s just as
important as what is said in advertising.
Consumers can often avoid falling for false
advertising by carefully “reading between the
lines.” Evaluate the claims of this advertisement.
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TEs Step 2: Interact with the Resource Text Guided Practice

How to Talk to the Text

What’s the big picture? Ask what the main idea(s) is in
this resource text.

What’s the author going to say next? Stay one step ahead
of the author by anticipating what will be said next. Check
the outcomes of your predictions as you read.

What questions does this information raise for me? Ask
personal questions that reflect your own interests and prior
knowledge about the information in the reading resource.
What information is important? As you read, decide
which information specifically connects to the Writing
Prompt and needs to be included in your margin notes.
How can I summarize this information? Summarize the
text at the end of each paragraph.

Ask WHO, WHAT, WHERE, WHEN and WHY
questions as you read.

How to Take Margin Notes

Bracket [ ] definitions in the resource text and write def in
the margin.

Place check V marks in front of examples or evidence in the
resource text and number these in the margin.

Asterisk * any unknown vocabulary or confusing sections
to review, research, or discuss with your teacher and write a
question mark ?

Write comments including criticisms in the margin.

Write questions of the author and for your teacher in the
margin.

Draw arrows ] in the margin to connect related ideas.

Teaching Essay Strategies ©Pennington Publishing www.penningtonpublishing.com 133



5=Advanced Analytical Rubric
4=Proficient Writing Process Essay 5
3=Basic Essay Direction Word: Evaluate
2=Below Basic

1=Far Below Basic Writer

Writing Standards

Response Partner

Diagnostic
Assessment 1-5

Response R

Revision

Checklist V

Formative

Assessment 1-5

Summative
Assessment 1-5

Introduction Paragraph

— (1) Introduction Strategy

— (1) Another Introduction Strategy

— (2) The Claim clearly states the judgment about the advertisement

— (2) The Claim clearly states the writer’s point of view: to evaluate

Body Paragraph #1

— (3) Topic Sentence clearly states the main idea of the paragraph

— (3) Topic Sentence clearly responds to the (2) Claim

— (4) Reason #1 clearly responds to the (3) Topic Sentence

— (5) Support Evidence clearly responds to the (4) Reason #1

— (4) Reason #2 clearly responds to the (3) Topic Sentence

— (5) Support Evidence clearly responds to the (4) Reason #2

— Variety of Reasons and Support Evidence in the (4) and (5) Sentences

— Quality/Relevance of the Reasons and Support Evidence in the (4) and (5) Sentences

Body Paragraph #2

— (3) Topic Sentence clearly states the main idea of the paragraph

— (3) Topic Sentence clearly responds to the (2) Claim

— (4) Reason #3 clearly responds to the (3) Topic Sentence

— (5) Support Evidence clearly responds to the (4) Reason #3

— (4) Reason #4 clearly responds to the (3) Topic Sentence

— (5) Support Evidence clearly responds to the (4) Reason #4

— Variety of Reasons and Support Evidence in the (4) and (5) Sentences

— Quality/Relevance of the Reasons and Support Evidence in the (4) and (5) Sentences

Conclusion Paragraph

— Restatement of the Claim

— (6) Conclusion Strategy

— (6) Another Conclusion Strategy

Writing Style and Conventions

— Is the judgment about the advertisement consistent throughout the essay?

— Transitions

— Sentence Variety

—9 Indents, Formatting, and Neatness

— Third Person Active Voice

— Word Choice: No Over-use of “to be” Verbs, No Padding, Appropriate Vocabulary

— Formal Writing: No slang, abbreviations, contractions, figures of speech, interjections

— Grammar and Usage

— Punctuation

— Spelling

— Citations: Resource Text and Quotes from Authority Cited, Proper Format

Totals —»
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